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The UKVIA’s first Vaping Industry Forum, Going for Growth, 
was a great success!

Two hundred industry and consumer representatives gathered 
at the Kings’ Fund in central London to discuss how we can 
continue to put vaping firmly on the national landscape for all the 
right reasons. It was exciting to hear such a positive message on 
the future of the vaping industry, and to meet people determined 
for our industry to continue its path as one of the most 
successful and disruptive industries in the 21st century. 

We made significant progress towards tackling some of the 
existing and emerging issues facing our industry; from short-fills 
to continued restrictions on our capability to promote the health 
benefits of smoking, and from the involvement of the tobacco and 
pharmaceutical companies in the vaping sector to international 
pressures facing vaping businesses. 

There were also some real, tangible outcomes from the Forum. 
Chair of the Science and Technology Committee, Norman Lamb 
MP, was so convinced by the arguments raised by the UKVIA’s 
Dan Marchant, Sarah Jakes of the NNA and Professor Gerry 
Stimson that he immediately arranged for us to give formal 
evidence to Parliament a fortnight later. Similarly, by having two 
of the key regulators at the Forum in the MHRA and Department for 
Business, Energy and Industrial Strategy, we secured commitments 
for these bodies to work closely with the industry in the future. 

There is no doubt that these are exciting times for our sector 
and we would like to thank all of the speakers, sponsors and 
attendees who came together to make our first conference such 
a success. 

We look forward to welcoming you all back to the conference in 
2019, with new faces, new topics but the same vibrant vaping 
industry. See you next year!

John Dunne 
Director 
UK Vaping Industry Association

Thank you and see you next year

Clive Millington 
Chief Executive, AYR 
Headline sponsor

Join the UK’s largest trade body 
in the vaping sector

The UKVIA is the biggest trade body by market share 
representing the fast growing vaping industry.

Benefit from:

• Networking with other members representing the vaping sector 
supply chain including retailers, manufacturers, wholesalers 
and compliance experts

• Influencing government on issues affecting the sector

• Being part of national campaigns led by UKVIA including VApril, 
the consumer education and awareness initiative

• High profile exposure in the national media

• The credibility of being associated with the leading trade body 
for the sector

• Access to ancillary service providers who are supplier or 
associate members of the UKVIA

• Industry insights and market research undertaken by the UKVIA 
and its members

• Discounted tickets to the UKVIA’s annual Vaping Industry Forum

To learn more about the membership options 
call Laurie or Clare at the UKVIA on 0203 267 0074  
or visit www.ukvia.co.uk

Closing remarks from our headline sponsor

As members of the UKVIA, we were delighted to be the headline 
sponsor to the Association’s first annual conference and see yet 
more evidence of the UKVIA’s growth since its formation in 2016. 
The Forum was a clear representation of the UKVIA’s mission; to 
help the UK’s seven million remaining smokers make an informed 
decision to switch to vaping as a less harmful alternative and to 
embrace the growth potential of the disruptive and innovative 
vaping sector.

In keeping with this theme, we used the Forum to introduce 
what we believe to be the smartest vaping product in the 
world. At AYR it is our mission unlock the power of technology 
to give millions of smokers a smarter alternative. Our new 
product pushes the boundaries of what was thought possible, 
to create an experience that overcomes key barriers to quitting 
smoking. AYR will monitor its own condition and indicate when 
a replacement is due, refill and recharge automatically and track 
your usage and behaviours using its own smart phone app.

We are excited about the possibilities for AYR, which we believe 
will set new standards for a responsible vaping industry and 
demonstrates the level of innovation possible in our industry. 
Based on the excellent discussions and presentations at the 
Forum, I am confident that we will be working alongside you to 
ensure the future growth of our industry. 

It has been a pleasure sponsoring the UKVIA Forum and I hope 
to see you next year with new innovations, inventions and above 
all, a flourishing vaping sector.



Extracts from a key note speech by Mark Pawsey MP

The UKVIA was delighted to welcome Mark Pawsey MP, 
the Member of Parliament for Rugby and the Chair of the 
All Party Parliamentary Group for E-Cigarettes, to provide 
the key note speech for the 2018 Forum. 

“I’m not a smoker, vaper, or a smoker turned vaper. Instead, I took 
a personal interest in vaping when I was taken to a vaping shop 
in my constituency by a member of my parliamentary staff, who 
was a smoker who had managed a successful quit by switching 
to e-cigarettes. Statistics suggest that around 16% of my 
constituents still smoke, and 40% of these people have not yet 
even tried switching to vaping. I want to ensure that all of these 
smokers, in my constituency and beyond, have the information 
and support they need to switch to vaping. 

There is no doubt that vaping has picked up serious momentum over 
the last year. In addition to existing endorsements from Public Health 
England, Cancer Research UK and the Royal College of Physicians, 
the Government made a commitment to encourage the use of vaping 
products in their Tobacco Control Plan and Public Health England’s 
annual Stoptober campaign took a bold step in actually advising 
smokers to consider vaping as an option for the first time last year. 

These are positive developments for the vaping industry. But it is 
still clear that there is a serious case of mixed messages when 
it comes to vaping. Whilst these mixed messages undoubtedly 
have a lot to do with alarmist headlines that we see on vaping 
products, I also believe the problem has something to do with 
the way the products are regulated and presented to consumers.

We have a real opportunity to take advantage of the progressive 
attitude of our government and public health community to 
shape a bespoke regulatory regime for the future of the vaping 
industry. One that really benefits public health. Brexit could be 
the opportunity needed to do this; I’m not saying vaping policy 
will be first thing on the Government’s agenda. But there is a 
chance to get the arguments right now and ensure that the 
vaping industry is a case study on how things can be done 
differently, indeed for the better, after we leave the EU. 

Another area that I think significantly contributes the mixed 
messages around vaping is the way vaping is treated in 
workplaces and public places. Time and again I see notices in 
train stations, airports, pubs and restaurants stating that the use 
of cigarettes and e-cigarettes are prohibited in those areas. Very 
few employers have work-place smoking policies that distinguish 
between vaping and smoking, despite Public Health England 
making this recommendation. Indeed in Parliament itself, a place 
many will look to for an example, there are only two designated 
vaping locations. 

This is a topic our Parliamentary group has been focussing on in 
the last few months. And whilst there does need to be a balance 
that doesn’t ignore the rights of non-smokers or non-vapers, it is 
clear to me is that we need to educate employers on the benefits 
of vaping for their staff, the type of workplace policy they need 
and why vaping should be treated differently to smoking. 

As a starting point, I was very pleased to attend the launch 
of the UKVIA’s VApril campaign at the end of last month 
alongside Dr Christian Jessen and a number of my colleagues 
in Parliament. This is just the sort of campaign that I hope will 
start to turn the tide of public perception in favour of vaping and 
encourage many more smokers in the UK to consider switching 
to vaping. “

The session reports

Vaping’s time has come

SESSION 1 
A policy and regulatory landscape for growth

This panel discussion was chaired by Mark Pawsey MP, Chair of 
the All Party Parliamentary Group for E-Cigarettes and featured:

• Huw Jones, Regulatory Delivery, Department of Business, 
Energy and Industrial Strategy

• Christopher Snowdon, Institute of Economic Affairs

• Lizi Jenkins, Head of Regulatory Affairs, BSMW Limited

• Andrew Allison, the Freedom Association

Chris Snowdon Snowdon described the ‘great opportunity’ for 
the government to change the Tobacco Products Directive (TPD) 
after Brexit, and described it as an ‘easy win’. He highlighted to 
issues around the perception of vaping that was reinforced and 
exacerbated by the regulation, and in particular criticised the 
inaccuracy of vaping reporting in the national media. 

Andrew Allison described the need to ‘educate smokers’ 
as much as possible, and agreed with calls to repeal the TPD. 
He also highlighted the TFA’s ‘Freedom to Vape’ campaign, aiming 
to change local government policy around vaping in local authority 
buildings and workplaces, which remains largely unchanged after 
the Tobacco Control Plan and Public Health England’s guidance, 
despite in many areas it contradicting this guidance.

Lizi Jenkins described her work with regulation on a ‘daily 
basis’, and stated that whilst it can be reformed, we need the 
TPD to provide clarity and trust in the industry. But, she pointed 
the shortcomings of the TPD as advertising restrictions, the 
stifling of innovation, and the grey areas and confusion that it 
creates when it comes short fills and zero nicotine liquids. 

Clive Bates stated that the TPD could have been worse, but did not 
believe that Brexit would afford the vaping market an opportunity as 
it is most likely we will still end up in the customs union and single 
market. He stated that there was no real public health behind the 
formation of the EU regulation, but that it was instead based on a 
combination of virtue signalling and calculations based on “how 
does vaping look/feel”, rather than scientific justification.

Huw Jones stated the benefits of regulation and the positives 
that a functioning regulated market can bring, but did state that 
there are several issues within the vaping industry’s current 
regulatory framework. He impressed on businesses to work with 
regulators to achieve the best outcomes.

SESSION 2 
What is the future of vaping in the grocery sector

The panel was chaired by Tim Philips, CEO of ECigIntelligence 
and featured: 

• Edward Woodall of the Association of Convenience Stores

• Darren Massey of Ritchy EU

• Josh Clifton of HIM Shopper Research

• Atul Sodha, a Londis store owner, discussed

Tim Phillips introduced the session by detailing the difference 
between the number of convenience stores and independent vape 
stores; there are around 50,000 convenience stores, compared 
with around 2,000 vape stores. He suggested that this shows the 
potential for the vaping industry to go into the ‘mainstream’ by 
identifying the right products to succeed. 

Atul Sodha gave background to the trading environment for 
vaping products in convenience stores, stating that they are at 
the “sharp end” of the retail business, and need to be able to give 
good, valid messaging around vaping products that they can relay 
to customers in ever shorter shopping times. He also highlighted 
the intimidation that some convenience stores feel with the range 
of products on available and the technical specifications required 
to recommend them.

Josh Clifton described how vaping products were initially pitched 
as “the saviour” for the convenience market – a product with 
extremely high margins – but now that interest has tapered off. He 
stated that it was difficult for stores to ‘learn’ about the products 
and pass that information on to their staff. Edward Woodall added 
that there are still tough trading conditions for convenience stores, 
and that every inch of retail space needs to be justified for the 
store owners.

Darren Massey stated that from his experience in the Ritchy 
field team, a lot of work still needs to be done to educate store 
owners. Many retailers are still put off by the category and do not 
understand the innovations of the products. 

Mark Pawsey MP 
Chair of the All Party Parliamentary 
Group for E-Cigarettes
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We provide specialist compliance services internationally for companies wishing to sell their 
products in the EU and US market. To date we have registered over 19,500* vaping products

in Europe under the Tobacco Products Directive (TPD). We are especially proud of the 
ongoing strong relationships we build with our clients providing free advice and support on 
compliance, Quality Management Systems and trading standards information via the Adact 

Primary Authority Partnership.  We view your success as our success.
 

To date Adact are the most successful compliance agency in the UK having submitted over 
35% of all UK vaping products listed.

All UK declared TPD products are available in a free easy to use data base at www.tpd.expert 
where bespoke reports and certificates may be also be printed.

 
Full service o£ering – including testing, toxicology assessments, material safety data sheet 

(MSDS) compilation and notification to all EU countries under the TPD.

 “Adact have proven to be a great choice as our 
preferred compliance agency, their knowledge and 

passion for the industry have proven invaluable.”
– Paul Caplin – Vapouround Magazine

Call Adact for the best value TPD service

SESSION 3 
Vaping Around the world – an international perspective

In this session we heard from three speakers who gave us their 
own unique insight into vaping around the globe. Speakers 
discussed differences in regulation, market size, trends for growth, 
and the challenges that the vaping sector faces in different parts 
of the world.

Maggie Gowen, Executive Director, Global Vaping Standards 
Association, told the conference of the challenges facing the 
vaping sector in the USA. In particular, Maggie emphasised the 
difficulties of the PMTA (Premarket tobacco application) required 
to register new vaping products on the market and also the desire 
of her Association to increase standards across the US industry. 

Judy Gibson, Chief Executive Officer, The International 
Network of Nicotine Consumer Organisations (INNCO) gave 
the conference her global perspective of vapers rights and the 
regulations surrounding vaping products worldwide. She stated 
that the UK was leading the way in vaping related policy, and that 
all it had to learn from other countries is what not to do. Judy 
highlighted divergences in vaping policy – with India debating a 
total vaping ban, Thailand rethinking its vaping ban, and Estonia 
diverging from other EU nations by even going as far as placing a 
tax on food colouring when used in vaping products. 

Lucy C. Cronin, Vape Business Ireland gave the conference 
the Irish perspective, but began by comparing policy attitudes to 
vaping across Europe. She compared the application of excise 
duties on e-cigarettes and restrictions of the use of e-cigarettes in 
public places across Europe, showing the divergence in approach 
across Europe despite the adoption of the TPD. She then 
highlighted the Irish perspective, including the positive aspects, 
like the lack of a public place ban and no push for excise, but also 
the negative, the negative attitude of the Department of Health 
and the media opposition or ambivalence.

Andrej Kuttruf, Founder and Chief Executive, Evapo gave a 
view of the German vaping market. Andrej first compared the sizes 
the German and UK vaping markets, with Germany having a far 
higher percentage of smokers than the UK, but the same number 
of estimated vapers (3.5m). Despite the similarity in number of 
users, Andrej highlighted that the UK has approximately double 
the number of vape shops and a larger market value. 

SESSION 4 
Breaking the habit: What’s needed to encourage smokers 
to make the switch to vaping?

In this session, three speakers gave differing perspectives on 
how we can encourage smokers, of which there are still 7 million 
in the UK, to make the switch to vaping. According to the recent 
review by Public Health England, 40% of smokers have never tried 
vaping, and the Forum considered what steps could be taken to 
change this, alongside the role of the insurance sector. 

Andrew Wibberley, Director, Alea Risk Limited, described 
the ‘story so far’ of smoking, vaping and insurance protection. 
The approach to smokers from the insurance industry had been 
‘historically blunt’, he argued, and that the approach to vapers had 
been similar. But, he highlighted the potential for insurers to work 
with vaping organisations to encourage smokers to give up, and 
for insurers to reward smokers who succeed in making the switch.

Ian Hughes, CEO, Consumer Intelligence, presented his 
research, commissioned by the UK Vaping Industry Association, 
detailing what was stopping current smokers from making the 
switch to vaping. His study showed that smokers are ‘confused’ 
by vaping, that they lacked the confidence in the product required 
to switch. This released will be released separately by the UKVIA. 

The key message Ian emphasised to the Forum was to avoid 
smoker confusion; the vaping industry needs to present clear, 
consistent and compelling messaging to convince the UK’s 
smokers to switch to vaping. The vaping industry is on the cusp 
of its ‘iphone moment’ and a simple, clear, user friendly product 
that encourages smokers to become vapers.
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One click vaping
that fits with your life 

blu® e-cigarettes © 2018 Fontem. 18+ only. This product contains
nicotine which is a highly addictive substance.
Not a smoking cessation product. 

blu.com

Powerful all day vape 20 minute recharge

11 delicious flavours
Change pod
with 1 click
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Pharmaceutical folded patient 
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folded ready to fit straight into 
your printed boxes. These are 
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SESSION 5 
Tomorrow’s World: Next generation vaping innovations

In the last ten years, vaping has evolved rapidly from first 
generation cigalikes, designed to appeal to appeal to smokers, to 
third generation mods which enable vapers to self-assemble with 
a range of flavoured e-liquids, tanks and atomisers. This session 
considered the new innovations that will support future growth in 
the vaping industry; including next generation products and retail 
developments. 

Clive Millington, Chief Executive of AYR showed the conference 
their ‘next generation’ vaping device, which is soon to come to 
market in the UK. He discussed how they were harnessing new, 
‘beautifully smart’ technologies to create a new type of vaping 
experience and take e-cigarettes from analogue to digital. 

By opening up vaping products to the possibility of collecting 
data, AYR showed how their product could enable greater medical 
understanding of vapers habits and open the door to health 
monitoring if the user consented. But, this smart technology 
principally can better inform the consumer on their behaviours, 
compiling data on frequency of puffs, intake of nicotine, and at 
the basic level simply warning the user when their battery or liquid 
was low.

Danny Sohota, Real Trading Limited, talked the Forum through 
his journey into the vaping market and the revolution he is leading 
in the convenience market. Danny uses his innovative Vape 
Station to work with multiple brands to provide a vaping service 
to suit the retailers’ differing needs and customer base. Vape 
Station is designed to emulate the traditional smoker convenience 
journey; by offering a range of best-selling products to attract 
smokers used to operating in a convenience store environment. 
Vape Station is already available in 300 stores, and Danny plans to 
expand throughout the sector. 

John Dunne, Managing Director of E-Liquid Brands and 
a spokesperson for the UKVIA, called on all of the Forum 
delegates to work together to move the vaping industry forward. 
Only by cooperating across the industry and engaging in vaping 
policy, regulations and product development, will the vaping 
industry become the grown-up, responsible industry of the future. 

SESSION 6 
The role of the tobacco and pharmaceutical industries in the 
future of vaping

The panel was chaired by Gareth Johnson MP, Parliamentary 
Private Secretary to the Secretary of State for Exiting the 
European Union and Vice Chair of the All Party Parliamentary 
Group for E-Cigarettes and featured: 

• Dr Ian Jones, Vice President of Reduced Risk Products, JTI

• Germana Barba, Vice President of Regulatory Strategy 
and Engagement, Philip Morris International

• John Dunne, Managing Director of E-Liquid Brands

• Duncan Cunningham, Corporate and Legal Affairs UK 
& Ireland, Imperial Brands

• Henrik Brostrom, Head of External Engagement – 
Next Generation Products - British American Tobacco

Gareth Johnson MP led off the session with the key questions; 
has the tobacco industry genuinely embraced vaping products 
and whether the historical baggage that the tobacco industry 
carries is a barrier to their participation in the vaping market?

Dr Ian Jones was clear that that tobacco industry has embraced 
vaping; as for companies to survive they need to listen to the 
“needs and wants of its customers” and there is demand for 
vaping as an alternative to smoking. He is proud to be part of 
JTI’s evolution in the vaping market, and that by working together, 
the tobacco companies can help correct some of the myths still 
surrounding vaping products. 

John Dunne discussed the important work of the UKVIA to 
work across all parts of the industry, including with tobacco and 
pharmaceutical owned brands. He said this was essential, as only 
by collaborating and sharing knowledge, will the industry move 
forward collectively. In particular, tobacco companies can help the 
industry by working with the independent sector on research and 
development that will benefit the whole industry. 

Germana Barba said that she is fully aware of the mistrust and 
cynicism surrounding the involvement of tobacco companies in 
vaping. But she highlighted the significant investment by PMI in 
creating a smokefree future as demonstrating a real commitment 
to this category. To demonstrate this commitment, PMI publish 
all research, make research data readily available for scrutiny 
by independent experts and have made steps to improve 
communication by exposing senior representatives for media and 
public health scrutiny. 

Duncan Cunningham agreed that tobacco companies must work 
with the other parts of the vaping industry to ensure everyone is 
pulling in the same direction. He hoped that the commitment of 
Imperial to the vaping category would be helped by their decision 
to become much more transparent; this includes publishing all 
research but also means becoming commercially transparent. 
Imperial are committed to operating in an open and fair manner. 

Henrik Brostrom responded to the suggestion that tobacco 
companies should simply stop selling cigarettes to demonstrate a 
commitment to the vaping category. He used an analogy of diesel 
cars; rather than banning diesel engines, the focus in the vehicle 
industry has been to develop viable alternatives for consumers. 
Tobacco companies have the opportunity to use their significant 
resources to develop the vaping category, and this will do more 
than anything else to convince smokers to quit. 



OUTLINED
SESSION 7 
Taking Global Leadership on Standards  

The UK vaping industry has the opportunity to seize global 
leadership by setting the bar on standards. This section of the 
Forum discussed the current regulatory position, and what it 
means in practice for the UK to be a global leader on standards.

Craig Copland, E-Cigarette Unit Manager, MHRA presented 
on the current regulatory landscape for vaping. He discussed the 
tens of thousands of vaping products now registered with the 
MHRA (far more than anticipated); a number which demonstrates 
the true innovation of the vaping sector. He also discussed the 
MHRA’s Yellow Card system, which records adverse reactions to 
vaping products by the public but was clear that these reactions 
are not anything “we wouldn’t have expected to see with NRT 
products”. Craig also strongly suggested that the vaping industry 
should work in partnership with local authorities to ensure high 
standards across the industry, including by entering into Primary 
Authority Partnerships. This is a process the UKVIA will shortly be 
undertaking. 

Dr Sudhanshu Patwardan, Senior International Engagement 
Manager, BAT started his presentation by creating a clear 
distinction between standards and regulations. He was clear that 
whilst regulators need to understand industry standards to regulate 
effectively, only industry engagement and involvement can ensure 
effective standards. Standards create requirements, specifications, 
guidelines or characteristics that can be used consistently to 
ensure that materials, products, processes and services are fit for 
their purpose. To be a grown-up, trustworthy industry, the vaping 
industry must have standards that build consumer confidence and 
that ensure product quality and safety. 

SESSION 8 
Bolstering public health evidence on vaping

The Session was chaired by the Rt. Hon Norman Lamb MP, 
Chair of the Science and Technology Select Committee and former 
Health Minister, and featured:

• Dr Lynne Dawkins, Associate Professor of Psychology, 
London South Bank University

• Sarah Jakes, New Nicotine Alliance

• Professor Gerry Stimson, Emeritus Professor, Imperial College

• Dan Marchant, Director, Vape Club

Norman Lamb MP began the session by setting out his personal 
interest in vaping; firstly his son has suffered from mental health 
problems for a number of years and was a heavy smoker, secondly 
because smoking is the biggest single reason for preventable 
deaths in the UK. He views vaping as having a huge role to play 
in both these areas. Mr Lamb’s Select Committee is also currently 
conducting an inquiry into E-Cigarettes. 

The panel was asked how the industry could educate more 
smokers about the benefits of vaping. Sarah Jakes highlighted 
that some smokers, and also some media commentators, would 
not be convinced by any public health messages, however strong. 
She suggested that efforts to spread the public health potential 
of vaping to smokers should be concentrated on a core group, 
and also in understanding the factors that encourage vaping and 
discourage smoking. 

Discussing what further vaping research could be needed to 
convince smokers to switch, Dr Lynne Dawkins said that it is 
not a case of more research being conducted but instead more 
responsible reporting and responsible dissemination of research. 
She pointed out that often reports of research in the media do not 
actually reflect the main points of the study. 

Dan Marchant highlighted the inconsistency in advertising 
regulations around vaping products; why are the industry currently 
unable to highlight the public health research such as the 95% less 
harmful statistic? If the Government and public health bodies want 
to support more smokers to switch to vaping, the industry must be 
able to give consumers the information they need to make a fully 
informed choice to switch away from smoking. 

Professor Gerry Stimson suggested that vaping carries a 
stigma among public health bodies because it is a consumer led 
phenomena. He said he is extremely disappointed by the reaction 
from public health groups, who are only now starting to fully 
support vaping as an alternative to smoking. It is now important to 
concentrate on convincing the 40% of smokers who have never 
tried smoking to make the switch. A key step in reaching these 
smokers is to develop and industry wide position on indoor vaping 
and vaping in workplaces, as this presents a massive barrier.



Thank you to our sponsors

The UK Vaping Industry Association would like to say a big thank you to all of its sponsors and partners. They include:

Headline sponsor

AYR is a London based technology company on a mission to eradicate smoking by 
giving people the smartest way to quit. AYR was born to revolutionise the tobacco 
industry and give millions of smokers an intelligent alternative. For the last four years, 
AYR’s team of designers and technologists have pushed the boundaries of what is 
technologically possible to create an experience that overcomes key barriers to quitting. 
An experience that is beautiful, effortless and for the first time, intelligent. With over 100 
patents for innovation, AYR marks a turning point for smokers everywhere. From how it 
looks, to how it performs and informs, AYR is smart in every way. Which is why we are 
proud to be introducing it to you at this year’s UKVIA Vaping Industry Forum.

The Logic range from JTI contains a variety of devices, whatever your vaping needs. 
Capsule vaping, open tanks, e-cigarettes - we’ve got you and the over two million adult 
vapers in the UK covered1. We also use pharmaceutical grade nicotine in our European 
made e-liquids for quality you can trust. 

Logic PRO is our vaporiser with exclusive integrated capsules, and the No.1 Capsule 
Vaping device in the UK2. There’s no need to empty your e-liquid capsule - just pop 
in one of Logic PRO’s vacuum sealed capsules and you’re good to go. We recently 
received the ‘2018 Product of the Year’ award for Logic PRO - voted for by over 
10,000 UK consumers3.

Also check out our newest device, Logic LQD, an open tank device with variable voltage 
control. Logic LQD e-liquids come in a wide variety of UK-made flavours in our specially 
designed bottles for precise delivery.

1 KTNS Omnibus MAT Q4 2017. 2 Nielsen Scan Track Q4 2017 Unit Sales. Traditional Retail (KMGs, Convenience, Independents & Symbols). 
3 Survey of 10,637 people by Kantar TNS

Drinks reception sponsor

Support sponsor

ECigIntelligence is the leading provider of detailed global market and regulatory 
analysis, legal tracking, and quantitative data for the e-cig, heated tobacco and 
combustible-alternatives markets. It provides essential strategic insights to drive 
business and navigate the complex market and regulatory landscape for this sector. 
It has a worldwide network of researchers with over 25 permanent analysts based in its 
main office in Barcelona, Spain, in London, UK and in New York and Washington, DC, USA.

Subscribers benefit from a one-stop solution offering access to the most comprehensive, 
accurate and reliable market and regulatory intelligence available. Through evaluation of the 
impact of market and regulatory changes in this fast-moving sector, it provides invaluable 
knowledge and actionable insights on market trends, key players, regulatory requirements 
and industry dynamics.

Philip Morris Limited (PML) is Philip Morris International’s affiliate in the United Kingdom 
and Ireland. The company’s goal is to ultimately replace cigarettes with smoke-free 
products. To achieve this PMI are developing and commercialising a portfolio of  
smoke-free products that deliver nicotine without the harmful smoke of cigarettes. 
PML offers two product platforms, e-cigarettes and a new product which electronically 
heats tobacco to produce a vapour. 

PML has fully integrated their cigarette, heated tobacco, and e-cigarette businesses 
to improve availability and boost adoption of their brands, including their e-cigarettes 
Vivid and Nicocig. Trials of a new e-cigarette product that includes MESH technology 
have been positive. 

Lunch sponsor

Lanyards sponsor

Since 2009, blu™ e-vapour products have offered consumers next-generation vaping 
experiences. We continue to invest heavily in both new product development and consumer 
education as this dynamic, ever-expanding movement becomes less of a category, and 
more of a way of life.

blu devices come in rechargeable, refillable and capsule-based kits. Refills and e-liquids 
are available with or without nicotine, and in a wide variety of innovative, delicious flavours 
– from traditional Tobacco through to crisp Green Apple, sweet Cherry Crush, decadent 
Bourbon Caramel and stimulating Café Latte.

We have recently expanded our portfolio of devices with the launch of myblu. This powerful 
‘pod mod’ system allows vapers to switch between 12 enticing flavours in seconds, 
and combines the performance demanded by experienced vapers with the ease-of-use 
appreciated by new entrants to the category. 

Finally, watch out for our new open system – blu Ace – coming soon!

Now in its 4th year of production, Vapour Magazine continues to grow and reach a 
dedicated audience throughout the UK and overseas. Vapour Magazine, a B2B title that is 
published on a quarterly basis, is the UK’s longest running professional vaping magazine 
which represents an ever growing and diverse industry. We include interviews, product 
reviews, features, news and an array of stimulant content that keep readers in touch with 
any important changes that simply need to be broadcasted.

Media partner



The VApril campaign was officially launched by TV doctor, 
Dr Christian Jessen and Mark Pawsey, MP, the Chair of the All Party 
Parliamentary Group for E-Cigarettes outside the Houses of 
Parliament. The unveiling of the campaign also provided the 
launchpad for parliamentarians to call for vaping in the Houses 
of Parliament.

In a live media interview with BBC 2’s Daily Politics Show 
Dr Christian also challenged Nigel Farage, who was guest in the 
studio, to give up smoking for vaping and take the VApril challenge.

Thousands of people engaged with the campaign on social 
media with vapers telling their personal stories on how vaping 
has helped them kick their smoking habit. 

What a VApril About the UKVIA

Members of the UKVIA were equipped with VApril branded 
posters, flyers and a special education style leaflet to take 
the campaign’s message to the nation. Videos were also 
produced and shared across social media telling the stories of 
vapers and the positive impact on their lives from successfully 
quitting smoking. 

A dedicated website www.vapril.org was been created to 
provide information on VApril activities and how people can get 
involved. It also includes a number of public health FAQs and 
vaping facts so that anyone interested in making the switch can 
make informed decisions. 

2.1M
Twitter impressions 
from #VApril

10,243
Views of videos across 
social media

590
VApril Masterclass  
Registrations

331K
Dr Christian Jessen 
twitter followers

34K
VApril flyers, posters and 
education packs printed

323K
Post impressions across 
social media

375
New followers across all 
social media channels

321
Politicians and public health 
community professionals 
engaged with

Christopher Lawrance, Managing Director of JBP Associates, presented an update 
on the UKVIA’s VApril campaign. Held in the month of April, VApril was the vaping 
sector’s first ever nationwide awareness and education campaign.

NEW E-LIQUIDS 
COMING SOON

This communication is intended  
for electronic cigarette traders only.

This product contains nicotine which is a highly addictive substance.18

The UK Vaping Industry Association was formed in 2016 and has 
quickly established itself as the leading trade association for the 
vaping industry, supporting, developing and promoting one of 
the fastest growing FMCG sectors in the UK.

The UKVIA which has doubled in size in the last 12 months 
represents the largest market share of the £1bn UK industry, 
including manufacturers, retailers, wholesalers, distributors and 
compliance specialists. Its membership comprises some of the 
most entrepreneurial independent businesses in the vaping sector 
as well as the tobacco and pharmaceutical companies who are 
significantly investing in the industry. It also includes a range of 
ancillary service providers, from packaging to insurance. 

The UKVIA is focussed on the following key areas to achieve its 
vision of “a world where the evidence-based life changing public 
health benefits of vaping are fully understood and the positive 
impact maximised.”

• Establishing the utmost confidence in vaping 
products through scientific and non-clinical 
research that reinforces the public health case 
for vaping;

• Campaigning for regulation which is in the health 
and safety interests of consumers and is fair to the 
vaping industry;

• Raising awareness of vaping amongst consumers 
and educating them about the products on 
the market;

• Setting the highest levels of quality standards in 
the industry covering manufacture, ingredients and 
electronic functioning of products; 

• Promoting and supporting the growth of the 
industry and its contribution to the UK economy.

The UKVIA also acts as the secretariat to the 
All Party Parliamentary Group for E-Cigarettes.

For more information on the UKVIA including its activities and membership packages, 
please visit www.ukvia.co.uk or call Laurie Jacobs/Clare Ambrosino on 0203 267 0074.




